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STYLE. THE UNLOCKER FOR
TARGET CONSUMERS

We believe that style will unlock our future potential,
and that understanding consumers’ style choice

is the key to succeeding in our brand mission and
achieving our business ambition;

23 October 2020

FASHION TREND SETTER
FOLLOWER

CONFIDENT
MAINSTREAM

FASHION TREND SETTER
FOLLOWER

CONFIDENT
MAINSTREAM

Superdry

TEEN

TEEN

ORIGINAL & VINTAGE

GAP YEAR

GRADUATE

SUPERDRY STUDIOS

GAP YEAR

4

GRADUATE

25->34

CULTURED

CULTURED

FASHION TREND SETTER
FOLLOWER

CONFIDENT
MAINSTREAM

FASHION TREND SETTER
FOLLOWER

CONFIDENT
MAINSTREAM

SUPERDRY CODE
TEEN GAP YEAR GRADUATE CULTURED

“ P
6 2534

SUPERDRY X
TEEN GAP YEAR GRADUATE CULTURED




SUPERDRY
®
BiR

COLLECTION
SEGMENTATION

23 October 2020

CONCEPT
BRANDS

BRAND

POSITIONING

BUSINESS
GROWTH

FOUNDATION

Superdry

(% Option Mix of the 4,000 option per season)

MSId ONISVIHONI
/ HLMOYY TVLNINIHONI

ONINOILISOd aNVyg






é ORIGINAL & VINTAGE

OUR STORY

A story built on the love of provenance and
respect for the maker.

A story built on an obsession with detail and
a passion for unique style.

OUR BELIEF

Great craftsmanship is built on strong
relationships.

And at the heart of strong relationships lie
great stories.

OUR VISION
To create iconic pieces with passion.
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owing of quiet luxury,

peccable quality.
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OUR STORY
| am fearless.

OUR BELIEF

Energy is fearless self-expression.
Energy is the source of creativity.
Energy attracts energy.

Energy cannot be destroyed.

OUR VISION

To deliver style stories without boundaries.
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This document contains proprietary intellectual property and/or commercially sensitive confidential information. You do not have the right to reproduce, distribute or misuse
any of this content without prior written consent of DKH Retail Limited, especially where such acts infringe DKH’s rights. DKH Retail Limited 2020. All rights reserved.



